
2025 IN BRIEF

Together, we enable 
people to meet

Swedavia creates accessibility and strengthens both 
the visitor economy and Swedish business by contri‑
buting to competitiveness and sustainable growth. 
Together with customers and partners, we enable 
meetings between people, companies and ideas.

PROGRESS AND INITIATIVES

Initiatives that drive development forward
In 2025, Swedavia focused on increasing 
digital maturity. With a particular focus on 
Artificial Intelligence, measures included 
introducing new AI chat tools to support 
employees in their work.

Automated flows are evolving
The work with digitalised incident and 
fault‑reporting flows has been further 
developed using AI to increase the degree of 
automation. This enables faster handling and 
new opportunities for more proactive work.

Steps toward a fossil‑free transition
Initiatives linked to increased use of 
sustainable aviation fuel, preparations for 
hydrogen‑powered aircraft and continued 
development of Swedavia’s energy hub 
have made important progress. This work 
supports Swedavia’s long‑term goal of 
enabling a fossil‑free aviation industry.

STRATEGIC VISION 2030

Future-proofing 
aviation

Simplifying the 
journey from 
door to door

Creating magical 
meeting places

How Swedavia creates value

Swedavia

Swedavia creates connectivity within, 
to and from Sweden to facilitate 
travel, business and meetings.

Airlines

As a key player in the aviation industry, 
Swedavia works actively to develop the 
transport sector and helps to achieve 
Sweden’s transport policy goals.

Tenants

In its role as a landlord, Swedavia contri‑
butes to jobs, tax revenue, diversity, and 
the exchange of culture and knowledge 
for the company’s stakeholders.

Value created

Together, we enable people to meet, 
create connectivity and help to make 
Swedish tourism competitive.

Passengers

33.3 (32.5)

million passengers

Net revenue

6,801 (6,393)

SEK M

Employees*

2,840 (2,769)

*Full-time equivalent (FTE)

Number of airlines

57 (57)

at Swedavia’s airports

Number of destinations

298 (312)

From our airports

Customer experience

76 (76)

Encompasses passengers, airlines and tenants

Previous year’s figures in parentheses.
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